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) V oblasti obchodu, zejména s rychloobratkovym zbozim, doslo
k dal$i koncentraci logistickych vykonu. Prispély k tomu akvizice
na retailingovém trhu a tim rozSifovani sité velkoploSnych jednotek
stale mensiho poctu dominujicich maloobchodnich fetézci. Spolu
s tim dochazi logicky i ke koncentraci tok(l zbozi do distribuénich
center i mezi distribu¢nimi centry a prodejnimi misty. Proces kon-
centrace obchodu akceleroval zejména prevzetim hypermarket(
Carrefour fetézcem Tesco, 95 supermarketd Delvita skupinou REWE
(zaclenéni do retézce Billa), 27 supermarket( Edeka fetézcem Tesco,
marketd Albert firmy Ahold.

Obraz zmén, které vnima zakaznik &i je prezentovan sdélovacimi
prostfedky v podobé avizovanych &i probéhlych zmén ve vlastnictvi
jednotlivych fetézcl prodejen, ma vSak i svoji podobu skrytou ve struk-
turalnich zménach v odvétvi obchodu a zvlasté maloobchodu. Po-
kraCuje koncentrace vykon( (trzeb) do kategorie firem nad 100
zaméstnancu (které v odvétvi obchodu diky jeho strukture Ize cha-
pat jako velké podniky) a v ni firem nadnarodnich — viz tab. 1.

Tab. 1 Viyvoj podilu na trzbach velikostnich kategorii podnikti obchodu
Development of shares in revenues by company size

p . . 2003 2004 2005 2006
OKEC Kategorie podnik{ % podi 3 y 3 y 3 y
e o podil % podil % podil % podil
iz I % share % share % share % share
Celkem/total 100,0 100,0 100,0 100,0
0-99 68,9 66,8 66,1 63,5
O?)c?l%gll}gge 100 a vice/ 100 + 311 33,2 33,9 36,5
v tom nadnarodnich/out 52,7 54,8 57,6 63,4
of which multinational
Celkem/total 100,0 100,0 100,0 100,0
52 0-99 60,5 58,9 56,2 54,5
. 100 a vice/ 100 + 39,5 M1 43,8 455
Maloobchodfetall |0 nadnérodnichvout 68,3 69,7 789 80,1
of which multinational

Vysvétlivka: celkem — véechny podniky v dané &asti OKEC; 100 a vice — véechny
podniky se 100 a vice zaméstnanci;

100 nadnar. — podniky pod zahranicni kontrolou se 100 a vice zaméstnanci;
0 — 99 vsechny podniky s 0 az 99 zaméstnanci

Pramen: MagConsulting, s.r.o. podle CSU

Legend: total — all companies in the given part of classification; 100 + — all compa-
nies having 100 and more employees;

multinational — companies controlled by foreign capital having 100 and more
employees; 0 — 99 all companies having between 0 and 99 employees

Source: MagConsulting, s.r.o. in accordance with the Czech Statistical Office

Trvale roste i podil velkych podnikt obchodu (nad 100 zamést-
nancu) na poctu pracovnik(l v obchodé. V celém odvétvi tyto podni-
ky zaméstnavaji ¢tvrtinu, v maloobchodg jiz témér 30 % pracovnikd.

Nutno pfipomenout, Zze v ¢eském maloobchodé bylo v priibéhu roku
2006 jen 215 podnik( se 100 a vice zaméstnanci — ty, jez se podilely

Tab. 2 Podil na poétu pracovniku jednotlivych velikostnich kategorii
podnikt obchodu
Share in the number of employees by individual company size
categories

; % podil na poétu pracovnikd/ share in number of
OKEC kategorie podnik employees
Classification Company category
2003 2004 2005 2006

Celkem/total 100 100 100 100

G 50,51,52 0-99 79,2 78,6 77,7 75,8

Obchod/trade 100 a vice/ 100 + 20,8 214 223 24,2
v tom nadnérodnich/out of]

which multinational 53,0 54,5 57,7 59,2

Celkem/total 100 100 100 100

52 0-99 751 74,4 73,1 70,5

Maloobchod/retail 100 a vice/ 100 + 24,9 25,6 26,9 29,5
v tom nadnérodnich/out of]

which multinational 61,0 61,4 66,7 68,0

Vysvétlivka: celkem — v§echny podniky v dané éasti OKEC; 100 a vice — vechny
podniky se 100 a vice zaméstnanci;

nadnar. — podniky pod zahrani¢ni kontrolou se 100 a vice zaméstnanci; 0 — 99
vSechny podniky s 0 az 99 zaméstnanci

Pramen: MagConsulting, s.r.o. podle CSU

Legend: total — all companies in the given part of classification; 100 + — all compa-
nies having 100 and more employees;

multinational — companies controlled by foreign capital having 100 and more
employees; 0 — 99 all companies having between 0 and 99 employees

Source: MagConsulting, s.r.o. in accordance with the Czech Statistical Office

na trzbach maloobchodu zminénymi 45,5 % — viz tab. 1. V celém
odvétvi obchodu CR pak jen 536 firem z 222,5 tisic aktivnich subjek-
th (z nich pak 208 nadnarodnich).

Ze srovnani podilu na vykonech (trzbach) a pocétu pracovnik{l vy-
plyvaji rozdily v primérnych trzbach na pracovnika. V pfipadé ma-
loobchodu jsou tyto pridmérné roéni vykony u nadnarodnich
spole¢nosti 304,4 tisic na pracovnika, zatimco pramér ¢eského ma-
loobchodu dosahuje jen 166 tisic.

Patrani po pricinach téchto rozdil( neni slozité. Orientace zakaz-
nikd na velké nakupy v hypermarketech a diskontech, které jsou pro-
vozovany v rozhodujici mife pravé nadnarodnimi spoleénostmi,
pfetrvava resp. posiluje. V téchto dvou formatech utratilo v roce 2006
nejvétsi ¢ast svych vydaju za potraviny 63 % zakaznikud (viz tab. 3).

Tab. 3 Orientace zakaznik(i na misto nakupu potravin
Customer preference — store where | buy food products

format/rok 1997 | 1998 | 1999 | 2000 | 2001 | 2002 | 2003 | 2004 | 2005 | 2006
typelyear

hypermarket 1 4 16 20 29 30 37 35 36 39
supermarket 24 26 23 29 26 21 19 20 15 15
diskontni 9 13 15 17 18 18 19 22 23 24

prodejna/discount
store

mensi 49 41 32 23 20 22 18 20 17 13
samoobsluha/small

supermarket

pultova 13 12 10 8 5 5 5 3 5 5

prodejna/counter

Pramen: INCOMA Research + GfK Praha

Source: INCOMA Research + GfK Praha

Toky spotfebniho zbozi, které je nutno logisticky zvladnout, tedy
sméfuji predevsim do distribu¢nich center (centralnich sklad() resp.
velkoplo$nych jednotek provozovanych nejvétSimi firmami ze Spicky
pomysiného zebficku. Z pohledu na tab. 4 je mozné odvodit koncen-
traci logistickych vykonud do ,rukou® nékolika malo firem resp. fetéz-
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cu prodejen, kterymi jsou zejména hypermarkety Hypernova
a supermarkety Albert firmy Ahold, velkoobchodd C&C Makro, hy-
permarketl a supermarketd Tesco, hypermarket(i Kaufland, Interspar
a Globus, supermarketd Billa, diskontnich prodejen Penny Market,
Lidl a Plus Diskont. Timto vy&tem se sice nachazime ,pouze® v prvni
desitce Ceskych firem (z 222,5 tisic aktivnich subjektd odvétvi ob-
chodu), ale presto jde z hlediska preferovanych formatd a vykon
z hlediska Ceského obchodu o vycet téeméF vyCerpavajici.

Obchodni fetézce ovladaji stale vétsi ¢ast tuzemského trhu. Za-
timco jesté v roce 2005 mélo podle spolenosti Incoma Research
deset nejvétsich obchodnikll 53 % podil na trzbach v oblasti rychlo-
obratkového zbozi, v roce 2006 pfidaly dalSich deset procent. Jesté
pred 10 lety pfitom drzely pouze 15 % tohoto trhu.

Vyznam logistiky v oblasti distribuce zbozi ur¢eného pro konec-
nou spotfebu Ize bezesporu odvodit i z makroekonomickych ukaza-
tell. Je-li kone¢na spotifeba domacnosti témér polovinou vydaju
na HDP, pak témér 2/3 této spotreby je v priméru realizovano naku-
pem zbozi v maloobchodé. Uloha zajistit racionalni tok zboZi do po-
sledniho ¢lanku distribucniho fetézce, tak v kontextu téchto Cisel
dostava naléhavéjsi rozmér. Nasledovat samozifejmé musi Uvahy
o podminkach pro plnéni této Ulohy, zejména o kvalité infrastruktury,
uplatfiovani city — logistiky apod.

Tab. 4 TOP 50 ¢eského obchodu podle trzeb v roce 2006
TOP 50 of the Czech trade based on revenues in 2006

Celk. trzby mld.K& .
) Odhad Retézec (podet prodejen)/Chain
i) CoEy Total revenues in bill. CZK (nl(J?nber gf sto:es))
estimate
1| AHOLD CZECH REPUBLIC, ass. 38,50 * Hypernova (56), Albert (244)
| 2| MAKROC&CCRs.r.o. 38,30 Makro (12)
3| TESCO STORES CR, a.s. 36,00 * Tesco hypermarket (46), Tesco OD (6), Tesco S (32)
4| KAUFLAND CR, v.0.s. 31,00* Kaufland (75)
5| GLOBUSCR k.s. 20,49 Globus (11)
6 | PENNY MARKET, s.r. 0. 17,30 Penny Market (164)
7| GECOTABAK, as. 14,88 Tabak-tisk (182)
8| LIDL,CR v.0.5. 14,00* Lidl (152)
9 | PLUS - DISCONT, spal.sT. 0. 13,00 Plus (128)
10 | SPAR Ceska obchodni spol. s. r .0. 11,00 * Interspar (25)
11| DELVITAas. 8380 Delvita (95)
12 | BILLA, spol.sr.0. 8,50 * Billa (80)
13 | PEAL, as. 6,82
14 | OBI Systémova centrala, spol. s 1. 0. 6,50 * OBI (21)
15 | BAUMAX CRsro. 6.50 bauMAX (23)
16 | HRUSKA, spol. s r.o. 575 Hruska (152)
17 | LEKKERLAND CR, sro. 561
18 | HORNBACH BAUMARKT CS spol. s r. 0 530 Hornbach (5)
19 | HPTRONIC,s.r.0. 491* Elektro Proton (23)
20 | IKEACR,s.1.0. 4,78 lkea (4)
21| VELTAPLUSEU s.1.0. 4,65
22| FASTCR a.s. 4,30 Planeo (14), Planeo Quick Time (17)
23 | P.K.SOLVENT,s.r.o0. 3,51 Family (148)
24| ELECTROWORLD s.r.0. 350* Electroworld (12)
25 | DATART INTERNATIONAL, a.s. 350* Datart (22)
26 | MOUNTFIELD, a. s 310 Mountfield (52)
27 | OKAYs.r.o. 310" Okay (52)
28| K+BEXPERT,s.r.0. 3,01 K + B Elektro Expert (18)
29 | FLOSMAN, a.s. 290 Flop (30)
30 | DM DROGERIE MARKT, s.r. 0. 2,67 Dm-drogerie markt (119)
31| JASCR as 244
32 | BAUHAUS, k.s. 240 Bauhaus (5)
33| BATA a.s. 2,25 Bata (89)
34 | ROSSMANN, spolsT. 0. 2,20 Rossmann (105)
35 | THE DROGERIE, s. s. (DROXI) 2,00* Droxi (123)
36 | ASKO — NABYTEK, spol.sr. 0. 1,90 * Asko (9)
37 | QUELLE,s.r.0. 1,68 Edeka (38)
38 | JEDNOTA, SD CESKE BUDEJOVICE 1,66 COOP Terno (2), COOP Tip (18), Tuty (12)
39 | TABAKPLUS, spol.sr. 0. 1,64
40 | NEW YORKER,s.r. 0. 1,60 New Yorker (25)
41| ZEDNICEK a.s 1,59 Eso-Land (38)
42 | SCONTO NABYTEK, k.s. 1,62 Sconto (4)
43 | NORMA, k.s. 1,50 * Norma (40
44 | H&MHENNES & MAURITZ CZ, s.r. 0. 1,50 ™ H&M (13)
45 | KONZUM OD v Usti nad Orlici 1,47 Konzum Market (89), COOP Diskont (7)
46 | ZAPADOCESKE KD SUSICE 145 COOP Tip, Tuty (123), COOP Diskont (2)
47| C&AMODACR,v.0.s. 140 C & A, Clockhouse (23)
48 | TEMPO, obchodni druzstvo 117 COOP Tuty (90), COOP Diskont (3)
49 | PRAMEN CZ,s.r. 0. 1,16 Pramen (50)
50 | JEDNOTA, SD V Mikulové 1,16 Jednota

* = odhad INCOMA Research; ** = Textil Zurnal

* = gstimate by INCOMA Research; ** = Textil Zurnal B

M Retail Chains and Retailing

Concentration of logistic outputs has made another step forward
in trade, especially in the field of fast moving goods. It's been facilita-
ted by acquisitions on the retail market and related extension of the
large stores of a small number of dominating retail chains. Logically
goods flows to distribution centres and between distribution centres
and points of sales have concentrated too. The trade concentration
process has accelerated particularly due a take-over of Carrefour
hypermarkets by Tesco, 95 Delvita supermarkets by the REWE group
(integration into the Billa chain), 27 Edeka supermarkets by Tesco,
not counting the earlier withdrawal of J.Meinl and strengthening of
the Albert supermarket chain owned by Ahold.

However, the image of changes, as perceived by customers or
presented in media, reflecting planned or implemented changes in
the ownership of individual store chains has another dimension hid-
den in structural changes in the trade sector and mainly in retail.
Concentration of outputs (revenues) continues in favour of compa-
nies having more than 100 employees (that can — considering the
trade structure — be seen as big companies) and within the category
in favour of multinational companies: see Table 1.

It should be mentioned that in 2006 there were only 215 compa-
nies having 100 and more employees in the Czech retail: those the
share of which in revenues was 45.5 % (see Table 1). In the entire
Czech trade it was only 536 companies out of 222.5 thousand active
entities (out of which 208 multinational companies).

A comparison of the shares in revenues and in the number of
employees shows differences in average revenues per employee. In
case of retail the average annual output in case of multinational com-
panies is CZK 304.4 thousand per employee, while the average of
the Czech retail reaches CZK 166 thousand only.

Search of the reasons standing behind the differences is not too
difficult. Customers' preference of hypermarkets and discount sto-
res, that are mostly operated by multinational companies, persists or
grows. In 2006 63% of customers spent a major part of their food
expenses in those two types of stores (see Table 3).

It means flows of consumer goods that need to be handled logisti-
cally are directed mainly towards distribution centres (central ware-
houses) or large units operated by the biggest companies from the
top of the imaginary ladder. From Table 4 we can educe concentrati-
on of logistic outputs to the ,hands” of a few companies, or store
chains, namely especially Hypernova hypermarkets and Albert su-
permarkets controlled by Ahold, C&C Makro stores, Tesco hyper-
markets and supermarkets, Kaufland, Interspar and Globus
hypermarkets, Billa supermarkets, Penny Market, Lidl and Plus Dis-
kont discount stores. The above mentioned list covers ,,only“ the first
ten of Czech companies (out of 222.5 thousand active entities in the
trade sector, nevertheless, from the point of view of preferred store
types and outputs in Czech trade the list is almost comprehensive.

Retail chains control a continuously increasing part of the domes-
tic market. While according to Incoma Research in 2005 ten biggest
retailers had a 53 % share in revenues in the field of fast moving
consumer goods, in 2006 they gained ten percent more. 10 years
ago they held only 15 % of the market.

The importance of logistics in the field of distribution of goods de-
signated for final consumption can without question be deduced also
from macroeconomic indicators. If the final consumption of house-
holds constitutes almost one half of expenses for GDP, than almost
2/3 of the consumption is in average realised by purchase of goods
in retail. In the context of those numbers, the task to assure a rational
flow of goods to the last link of the distribution chain becomes more
urgent. What should naturally follow is considerations about the con-
ditions created for fulfilment of the task, especially the quality of the
infrastructure, application of city-logistics, etc. .



