Zeleznice opét i

Na to, Ze je trendem v Evropské unii podpora zelezni¢ni nakladni do-
pravy se zamérenim na intermodalni prepravy, jsme si jiz zvykli a za-
¢iname to brat jako samoziejmé vyisténi ekologicky zamérené
politiky unie. V posledni dobé je vSak stale vice ziejmé, Ze v Evropé
stoupa i obliba Zelezniéni osobni dopravy, Ceskou republiku nevyji-
maje. Moderni, nebo alespoi zmodernizované soupravy rtiznych do-
pravcl na zmodernizovanych tratich se stavaji opét ,in" a ziskavaji
svou klientelu. MiiZze vsak Zelezni¢ni doprava oslovit i zakazniky
z rad podnikatelské sféry a TOP managementu vyznamnych logi-
stickych podnikii v Ceské republice?

Abychom si mohli na tuto otazku odpovédét, musime nejd¥ive poznat po-
Zadavky a potteby této pro Zeleznici obzvlasté specifické cilové skupiny TOP
zakaznik(l. Pozadavky manazerii na sluzby poskytované zeleznicnimi dopravci
se podle provedenych priizkumi lisi podle toho, zda Zelezni¢ni osobni do-
pravy chtéji vyuZivat sami pro své cesty za obchodnimi jednanimi, nebo zda
maji zajem optimalizovat cestovni naklady ve firmé a Zelezni¢ni dopravu
vhodné zaclenit do moznosti prepravy svych zaméstnanc( na jejich pracov-
nich cestach. V prvnim pripadé samozrejmé kladou dliraz na kvalitu posky-
tovanych sluzeb, tak aby na misto obchodni schiizky dorazili véas, odpocati
a navic aby mohli aktivné vyuzit ¢asu straveného na cesté. Proto ocekavaji od
Zelezni¢niho dopravce rychlé, presné, pohodiné spoje standardné vybavené si-
tovou zasuvkou 240 V a pokud mozno i on-line pripojenim k internetové siti.
Jako nadstavba k témto zakladnim pozadavkiim patfi nasledné sluzby v na-
stupni a cilové stanici. Zejména jde o klidné zaparkovani vozidla na hlidaném
parkovisti a moznost zaptijceni odpovidajiciho typu vozu pro mobilitu v misté
cilové destinace cestujiciho manazera. Do doby nedavné by se tyto poza-
davky ve vztahu k Zelezni¢ni dopravé mohly zdat skoro jako sci-fi. Ve dru-
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hém pripadé jsou pozadavky zamérené spise na optimalizaci nakladu za pred-
pokladu dodrzeni zakladnich kvalitativnich predpokladi. Mezi tyto predstavy
patii zejména spolehlivost, véasnost a moznost aktivné vyuzit cas, ktery za-
méstnanci na cesté stravi.

Oba tyto pozadavky jsou zcela legitimni a v soucasnosti i vétSinou vy-
znamnych evropskych Zeleznicnich spole¢nosti akceptované. Tak i cesky na-
rodni dopravce Ceské drahy ma ve své nabidce spoje, které dokazi narocné
manazery firemni klientely uspokojit. Jedna se zejména o spoje kategorie
SuperCity (SC) a EuroCity (EC). V pripadé cestovani 1. vozovou tfidou je vét-
Sina vlaki vybavena zasuvkami potrebnymi pro pripojeni laptopu nebo nabi-
jecky mobilniho telefonu. Ve vybranych stanicich je mozné vyuzit sluzeb
nadstandardnich ekaren CD Lounge. V siti vybranych stanic navazuje na
tyto sluzby i sluzba autoptjcovny, ktera zajisti klientlim okamzité pristaveni
potirebného vozidla v ¢ase planovaného prijezdu vlaku. VSechny tyto sluzby
samoziejmé miize v dnesni dobé svému manazerovi objednat z pohodli kan-




celare jeho sekretarka. Na samotném cestujicim je jiz jen predem objedna-
nych a zaplacenych sluzeb vyuzivat k jeho plné spokojenosti.

Vétsina evropskych zelezni¢nich dopravctl se navic snazi motivovat firemni
klientelu k maximalnimu vyuzivani svych sluzeb. Motivace je zaloZzena na tom,
Ze ¢im vice firmy za sluzby Zeleznice utrati, tim levnéjsi se pro né cestovani
vlakem stava. Prikladem tohoto motivacniho programu jsou némecké drahy
Deutsche Bahn, které nabizeji firmam prostiednictvim svych internetovych
stranek registraci v programu ,bahn.corporate”. Spole¢nostem, které se do
tohoto programu zaregistruji, umoziuje snadné nakupovani jizdnich dokladii
prostrednictvim internetu a p¥i dosazeni urcitého rocniho objemu rovnéz
tomu odpovidajici slevu. Napfriklad firmé, ktera roéné nakoupi pro své za-
méstnance jizdni doklady za vice nez 3 000 EUR, je automaticky poskytnuta
sleva 3 % z jizdného. Tato sleva méa navic progresivni charakter, a tak jiz pri
rocnim nakupu za 10 000 EUR je poskytnuta sleva 6 %. V priibéhu prvniho
pololeti letosniho roku planuji spusténi podobného motivacniho programu
i Ceské drahy na svych webovych strankach. Tento krok je v souladu s ob-
chodni strategii Ceskych drah v osobni dopravé, jejiz soucasti je i ziskavat
nové cestujici z rad firemnf klientely.

V ramci optimalizace firemnich nakladd mohou manazefi vyuzit jak pro své
cesty, tak i pro optimalni planovani sluzebnich cest svych podFizenych né-

Nastavujeme nové standardy

Nejen nosnost, konstrukce nebo Siroky sortiment,

ale také navratnost investice - to jsou benefity, diky kterym
Schoeller Arca Systems Uspésné nastavuje standardy

v oblasti skladacich kontejnerd. S nimi je logistika plynulejsi

SCHOELLER ARCA SYSTEMS S.R.O.
Na Rovince 879, CZ-720 00 Ostrava
Tel. 596 790 010, Fax 596 790 011
info.ostravaldschoellerarca.com
www.schoellerarcasystems.cz

e
Schoeller Arca Systems

N————

DOPRAVA

které z nasledujicich tarifnich nabidek Ceskych drah. P¥ planovani pravidel-
néjsiho pouzivani vlaku pro pracovni cesty Ize vyuzit sluzeb Kontaktniho
centra Ceskych drah, kde kvalifikovani zaméstnanci pomohou vybrat opti-
malni FeSeni odbaveni pravé pro vas podnik. Pro vybér spravného produktu,
ktery bude zarukou maximalni nakladové efektivnosti, je rozhodujici zejména
getnost cestovani. Ceské drahy proto nabizeji jak produkty pro firmy s cet-
nym cestovanim, tak pro firmy, kde zaméstnanci cestuji jen v omezené mite.

Pro prilezitostné cestovani riiznych zaméstnanctl je vhodnym produktem
Kilometricka banka (KMB). Jejim zakoupenim ma firma predplaceno 2 000 km
pro cestovani ve vlacich Ceskych drah v ramci celé Ceské republiky. Tento ces-
tovni doklad je prenosny a po dobu jeho platnosti, ktera je piil roku, ho mohou
vyuzivat vSichni zaméstnanci firmy. Vyhodou je i moznost jejiho vyuziti spo-
leGné az tremi cestujicimi pfi jedné cesté. Cena za 1 km vychazi na 1 K&, pri ces-
tovani v 1. tridé na 1,50 K¢&. Optimalniho vyuziti KMB dosahnete pFi cestovani
na stredni a delSi vzdalenosti.

Dale miiZete pro firemni cestovani vyuzivat In-karet Ceskych drah s riiz-
nymi nahranymi aplikacemi. In-karta je Cipova karta, ktera slouzi k nahrani
nosnosti karty.

Pro opravdu narocnou klientelu z Fad podnikatelské sféry a soucasné pro fi-
remni zaméstnance je nejvhodnéjsi In-karta s nahranou slevou IN business,
jejiz vyse je 100 %. Tato In-karta je pfenosna, mohou ji tedy vyuzivat vSichni
zameéstnanci, at uz pro sluzebni nebo soukromé cesty. Umoziuje neomezené
cestovani v 1. a 2. vozové tidé ve viech viacich Ceskych drah v ramci celé
Ceské republiky. Malou nevyhodou této nabidky je, Ze pFi jedné cestg ji miize
vyuzit pouze jeden cestuijici. Slevu IN business |ze zakoupit na obdobi jednoho
roku.

Také nejrozsivendjsi produkt Ceskych drah, In-karta se slevou IN 25, miize
byt pro Fadu firem zajimavy. Tato sleva, nahrana na In-karté, stoji 990,- K&
na tri roky a svému drziteli poskytuje slevu 25 % na vnitrostatni jizdenky
aslevu 50 % na mistenky. Na rozdil od KMB a karty In-business je vystavena
vzdy na konkrétni osobu. Vzhledem k poFizovaci cené se vsak rychle vyplati
i tém, ktefi vlakem cestuji jen obcas. Kromé tspory firemnich nakladd miize
byt i zajimavym zaméstnaneckym benefitem.

Komplexnost sluzeb osobni dopravy Ceskych drah pro firemnf klientelu do-
pliije i sluzba CD Kuryr. Jedna se o prepravu malych zasilek mezi vybranymi
7elezniénimi stanicemi v Ceské republice. Diky tomu, Ze zasilky ,cestuji" témi
nejrychlejSimi vliakovymi spoji na siti, je jejich ¢as dodani ve vybranych rela-
cich opravdu neprekonatelny.

Zcela specifickou nabidkou vsech Zeleznicnich dopravct, ktefi maji na kolejich
v Ceské republice licenci k provozovani Zelezniéni osobni dopravy, je nabidka
zvlastnich vlakl pro firmy. Tuto nabidku mohou manazefi jak velkych tak ma-
lych spolecnosti vyuzit treba pro usporadani netradic¢niho firemniho vecirku
pro své zakazniky, pripadné pro ojedinély team buildingovy vylet pro své za-
méstnance. Cenové relace a nabidka riiznych soucasnych i historickych zelez-
nicnich vozidel pro takové zvlastni vlaky se lisi podle jednotlivych dopravc.

Nyni si jiz miizeme odpovédét i na v tivodu poloZenou otazku. Dnesni na-
bidka Zeleznicni dopravy firemnf klientelu oslovit miize. Zda jejich sluzeb vy-
uzijete i vy a zkusite se zaradit mezi ,in" zakazniky Zelezni¢nich dopravct,
zélezi jen navas. O Jifi Kalensky
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Railway is

“In” Again

We have already got accustomed to the fact the European Union supports railway freight
transport as a natural part of its environment-friendly policy. However, it has been more
and more evident recently that the popularity of railway passenger transport has been
increasing too. Modern, or at least modernised, train sets of various railway operators on
modernised tracks are becoming "“in” and winning clientele again. But can railway
transport appeal to businessmen and top managers of important logistic companies in

the Czech Republic?

To be able to answer the question, we should
first know the requirements and needs of this
specific group of railway customers. According to
surveys, the demands of managers for services
offered by railway operators differ depending on
whether they intend to use railway transport
themselves for their business trips or whether
they are interested in optimising travel expenses
of their company and make railway transport
a part of the travel options offered to their
employees. In the first case they naturally put
emphasis on the quality of provided services, so
that they can arrive to the point of destination in
time, relaxed and use time spent on the way
actively. That is why they expect quick, punctual
and comfortable trains equipped by a socket and
on-line internet connection. Extra services are
expected in the station of departure and arrival:
possibility to park a car at a supervised car park
and rent an adequate car to be used in the point
of destination. Until recently those requirements
could sound like sci-fi in railway transport.

In the second case the requirements focus
rather on optimisation of expenses and meeting
of basic qualitative requirements, i.e. reliability,
punctuality and possibility to use time spent on
the way actively.

Both the requirements are fully legitimate and
today accepted by most leading European
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railway operators. Also the Czech national
railway operator, Ceské drahy (Czech Railways)
offers train connections that can satisfy
demanding corporate clients. Those are mainly
SuperCity (SC) and EuroCity (EC) trains. If you
travel first class, most trains are equipped by
socket outlets for laptops or mobile phone
chargers. In selected stations you can use
premium CD Lounge waiting rooms, sometimes
also rent-a-car services. All the services can be
ordered in advance.

Most European railway operators try to
motivate corporate clientele to use their services
as often as possible. The more money a company
spends on railway transport, the cheaper the
trips become. As an example, Deutsche Bahn
offers on-line “bahn.corporate” registration to its
clients. Registered companies can buy tickets
comfortably on-line and once they reach
a predefined annual limit they get a price
reduction. The discount rate is progressive, which
means the more you travel, the more you save.
Czech Railways plan to launch a similar incentive
programme in the first half of this year. The
decision is in line with the business strategy of
Czech Railways in the field of passenger

transport that plans to win new corporate clients.

Within cost optimising managers and their
employees can use corporate products offered by

Czech Railways. If you plan to travel by train
regularly, you can use the services of the Czech
Railways Contact Centre; its qualified staff will
help you find an optimal solution for your
company needs. Travel frequency is the crucial
factor for selection of the right product
guaranteeing optimal cost efficiency.

Kilometrical Bank (KIMB) is a suitable product
for occasional travels of multiple employees. Your
company prepays 2,000 kilometres for railway
trips throughout the Czech Republic. The travel
document is transferable and it can be used by all
company employees over the period of six
months. You can also use Czech Railways In-
Cards with various tariffs loaded on the card,
allowing you and your employees to travel more
economically. They can be transferable too.

IN business In-Card is the best solution for
really demanding corporate clientele and
company employees. The card is transferable and
it can be used by all employees for both business
and private trips. It allows unlimited 1t and 2™
class travelling on all Czech Railways trains in the
Czech Republic. It can be used by only one person
at a time and it is valid for a year.

The most frequently used Czech Railways
product, In-Card with IN 25 price reduction can
be found attractive by many companies. The
charge reduction saved on the card costs CZK
990 for three years and it guarantees a 25 %
price reduction to its holder for domestic trips
and a 50 % price reduction for seat reservation
tickets. Compared to KMB and In-business, it is
issued to a particular person. It can also serve as
an interesting employee benefit.

The complexity of Czech Railways corporate
services is topped up by CD Courier service. It
offers transport of parcel shipments between
selected railway stations in the Czech Republic.
Thanks to the fact the parcels “travel” by the
fastest trains available, they can reach
unbeatable times of delivery on selected routes.

All passenger railway operators on the Czech
market offer special trains for rent. Both small
and big companies can rent a train to organise an
untraditional party or team-building event.

It's time to answer the question asked at the
very beginning. Yes, today's offer of railway
transport can apply to corporate clientele. It's
only up to you whether you will become one of
the “in" clients of railway operators. O

Jiri Kalensky



